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KILOZ is a female only weight training publication
designed to inspire and educate young women and
help remove the stigma behind female weight training.
KILOZ is all about showing real women, real bodies and
bringing like-minded individuals together. | put KILOZ
together to inspire and educate women while helping
to empower them in gym environments and bring a
group of like-minded females together.

Emma Ford
07979220560
“ 2 ford.emma@talktalk.net
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PRNTED TEXTILE BAG COMPANES

KORE@!%MRE

XKOREAN SXINCARE 1 ON THE ISE AND CHANGING THE FACES OF MANY. WITK
A VERY SPECHIC 19 $TEP SKNCARE REUTINE WOMEN AR FIALLY GETTNG
THE PERFCT SKM THEY NAVE OREANED ABOUT FOR YEAIS.

FASHION DIRECTOR

p—

oRGANIC PERiODS

PENIOS CAN BE BIFFICIAT BT CONVENTIONAL PERIGO PRODUCTS
AN MAKE T WORSE WITH AGGRAVATING FRAGRANCIS. TOXIC
PESTICDES AND CONSTANT OISCONFORT. TS WO WONDER WOMEN
AAE CHDOSING TO 6O ORGANIC

Here is a range of my print media copy for Carbon magazine which includes a range of
feature writing and art direction.

CARB2N

Carbon is a printed publication FOR young creatives BY young creatives

"1 MOV To LekDoN ISTEAD AN GOT AN -
TN AT VIIENNE WESTu0®

TTRGGE fo FAL S BN
oML WOA" -

!-'—-n-uunn St o o |
AARAIN CARNON TALK' 10 TRACLY (04 ]
lllll--r- T rAve st i

Emma Ford
07979220560
ford.emma@talktalk.net



CARB2N

THE MAGAZINE FOR YOUNG CREATIVES

Features Fashion Art & Culture Hair & Beauty Health & Wellbeing Inspire Me  Creative Corner  CarbonLIVE Q

Carbon on Campus Magazine

#CarbonLIVE: Meet the Team!

®© smonthsago

if you haven't already heard, CorbonLIVE is back for it's second year running! A new year means 3 whole

new team and this year it's doubled in size! The ger the team the better the events right?

CarbonlIVE is brought to you by the final year Fashion Media Students at Solent University and will be

available worldwide on Instagram Live between the 23rd - 28th November 2020! We have a range of virtual %
Welcome to Carbon Magazine

masterclasses and podcasts with some exciting guests COMINg your way so make sure to keep your eyes

Carbon is building its reputation as being a creative

pecled s :
and inspirational platform for young creatives.

Now en C»(,}‘_h about that, it's time L0 soe the faces behind the events yOu Won't want to miss Carbon is a brand created by the writers and designers

of BA (Hons) Fashion Media at Solent University and has

already earned its position as a vibrant print and digital

M M 2 product showcasing some of the best talent in grass

Associate Lecturer & Event Director: Hannah Eichler ,
roots art, fashion and culture,

“Last yedr's CarbonlIVE was 3 huge success and l am so Our glossy magazine is 2 quarterly title documenting
fashion and contemporary culture with the online

’ 1acd e s ormbarkine b 2 ancet moce Thic voar
thrilled to be embarking on the project once more. This yed platform adding new and exciting wavs to displav great

Digital Marketing

As part of the CarbonLIVE event team we
created a 6 day virtual festival, Carbon'’s
Feel Good Festival, consisting of all things
wellness. | was apart of the marketing team
where | put together a Spotify playlist and
a series of digital articles for the Carbon
website to help generate attraction and a
buzz around the event.

Emma Ford
07979220560
ford.emma@talktalk.net

CFG: Monday Motivation

@ CarbonOnCampus
5 likes » 1h 46m

%
©

Joel Corry Head & Heart (feat. MNEK) «
Jubél On The Beach « Sigala Came Here
for Love « Ariana Grande positions « and
more

You might also like

DIABLO
Nea, Nio Garcia

Your Library
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As part of the Carbon Feel Good Festival we generated a
vast amount of traction to our Instagram account which can
be seen in the analytics below.

<

Last 30 Days v

Audience

Last 30 Days v

Accounts Reached

4,578 accounts

Follower Breakdown

+48.5% vs Oct 4 - Nov 2

983 followers

+14.7% vs Oct 4 - Nov 2

1,260

Growth
* Overall

a0
030

e Follows

3 Nov 17 Nov 24 Nov 2 Dec

10 Nov e Unfollows

Accounts reached from Nov 3 - Dec 2

Impressions
+333.4% vs Oct 4 - Nov 2

Account Activity

Profile Visits
+551.3% vs Oct 4 - Nov 2

Website Taps
+678.1% vs Oct 4 - Nov 2

~

Carbon’s Feel Good Festival - Instagram Analytics

INDIAUKAIIN LIVE @

Emma Ford

7
RE: @SE ford.emma(gfazztzazllgsnée? ’/lﬂ

< Interactions ®

Last 30 Days v

Content Interactions

2,774 interactions

+254.7% vs Oct 4 - Nov 2

Post Interactions
+209.7% vs Oct 4 - Nov 2

Likes

Comments ~—

Saves

Shares

Story Interactions
+1,218.1% vs Oct 4 - Nov 2

Replies

Shares

. )]

S loatite Cotllish
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07979220560
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| worked on a live brief for the Goat Agency where |

was tasked to create an influencer marketing strategy
for F&F. The brief outlined the need to increase footfall
into stores during the first lockdown in 2020. The
project included creating a campaign strategy, selecting
sample influencers, sample messaging and generating
deliverables for the brand marketing budget.

atl x F&F

Influencer Marketing




Emma Ford

07979220560

ford.emma@talktalk.net

é iamkristabel
Hoxton/Shoreditch

433 likes

iamkristabel {ad} This summer is certainly going to be like
no other but my friends and | came up with the best idea to have
the perfect #StayAtHomeSummer. Every Friday we get dressed
up to have an online happy hour! Who says lockdown can’t be
fun?!

Today | popped into Tesco to get the essentials and came out
with this gorgeous dress from @fandfclothing to create the
perfect #LockdownLook. Tesco is now my favourite
#0neStopShop, providing everything | need for the occassion!

shedreamsofgucci
Southwold

W

224 likes

shedreamsofgucci {ad} 'm loving getting to
enjoy time with my husdand and our dog during this
#StayAtHomeSummer. | love our little daily walks in
the sunshine and choosing the perfect
#LockdownLook for the occasion. | brought this
gorgeous outfit from @fandfclothing during my
weekly food shop last week and I'm in love! Tesco
really is a #OneStopShop.

Influencer Marketing - Sample Messaging

whatmummyloves

137 likes

whatmummyloves  {ad} The world outside feels so
distant right now but I'm enjoying spending some
quality time with my family during this long
#StayAtHomeSummer. Last week | picked up some new
#LockdownLooks from @fandfclothing during my weekly
shop at Tesco while also getting some arts and crafts for
the kids to enjoy. Tesco is definitely turning in my new
essential #OneStopShop during lockdown and I love it!

@ shedreamsofgucci
Southwold

Qv W

224 likes

shedreamsofgucci {ad} I'm loving getting to
enjoy time with my husdand and our dog during this
#StayAtHomeSummer. | love our little daily walks in
the sunshine and choosing the perfect
#LockdownLook for the occasion. I brought this
gorgeous outfit from @fandfclothing during my
weekly food shop last week and I'm in love! Tesco
really is a #OneStopShop.

My new #lockdownlook

@fandfclothing
#itsessential

#quarantinemademebuyit




Blogger
Collection

Emma Ford
07979220560
ford.emma@talktalk.net

| was tasked to put together a relaunch strategy
for GAP to increase its footfall into stores and
create a buzz around the brand again after its
lack of sales in previous years. This included the
creation of a blogger capsule collection, social
media strategy, sample messaging, launch
event and press release.




1st April 2019 FOR IMMEDIATE RELEASE
G A | @ lucieandthebump

The Capsule Collection

Gap have collaborated with the UK’s top mummy bloggers to bring to you a capsule
wardrobe collection. #gapxbloggers

Gap have teamed up with Sarah (thismamalife), Lucie (lucieandthebump), Katie (katie_ellison), Kate (katebowbow)
and Jess (jessicaaveyuk) to bring to you its first capsule collection. Each blogger has chosen their favourite item from
the new Gap range to help mums stay fashionable.

Sarah (37.4k followers) - “I'm super excited to be working with Gap, as it is one of my favourite brands. I have
chosen a simple jumpsuit, as my go-to item, as it allows me to be comfortable throughout the day but also stylish
in the evening”

Lucie (33.3k followers) - “I have chosen a classic stripe top as my top pick, as I wear them most days. I find them
super cute and the quality of Gap’s tops allows me to stay stylish while being a mum to deaf child.”

Katie (67.7k followers) - “Mom jeans are my go-to essential all year round. As I am a family travel and lifestyle
blogger, I am always on the move so need something that allows me to stay chic while travelling”

Kate (121k followers) - “I find midi skirts so stylish but also so easy to throw on while looking after my two boys.
You can style them up with heels or keep it casual with converse or ballet pumps.”

Jess (20.4k followers) - “Being a travel and wellness blogger I am all about the comfort. Of course I had to choose
the stylish yoga pant to get me through a health and fitness related day”

)]
V)
©
i
)
(1
)
]
O
[ o)
o

§ -\\\ i 3N

Qv

lucieandthebump I'm super excited to announce

All pieces from the collection are available in a range of colour ways and in sizes XS to XL, including maternity. The my collaboration with @gap gloqg with four fellow
price for the capsule collection ranges from £25-£65. The collaboration will be available at Gap stores worldwide and bloggers. Together we are bringing to you ‘The Capsule
on the Gap website. The capsule collection is available from 1st June 2019. Collection.’ Check out the collection now!
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“We are excited to be teaming up with five of the UK’s top bloggers to bring to you our first capsule wardrobe
collection. Not only will it inspire you to restyle your Gap basics but also invest in our new rebooted brand.” - Neil
Fiske, President and CEO at Gap.

#gap #gapxbloggers #lucieforgap

GAP first opened its doors in San Francisco (1969) by Doris and Don Fisher. The brand was created to make it
easier for young people to find jeans that fit, as a result of their own struggles. Today there is currently 775 Gap
stores worldwide.

Emma Ford // 07979220560 // ford.emma@talktalk.net

PR Manager: ilana_grossmark@gap.com
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New Message

TurbaFIT was developed as part of

my FMP. It is the UK's first community el
based fitness app for the Gen-X = TurbaF
and Baby Boomer demographics. . D2 o L —
TurbaFIT was designed to help 5deys g0
fight loneliness and isolation after _ ' Events

the Coronavirus pandemic and
bring everyone together after they
have spent too much time apart. Join us at Palmerston Park, Southampton,
TurbaFIT is more than just a fitness at 10am on 9th May 2021 for our 10 mile
. . . group walk. Make friends, get fit, have fun!
app, it allows its users to build new
friendships, attend events with other Mark s Attoncing
members, unlock rewards for being
active and participate in challenges.

o

5 days ago

9th May 2021

TurbaFIT 10 Mile Walk

A 6 & 9 B

3 others in your area are attending

Send Lisa a message

Emma Ford
07979220560
ford.emma@talktalk.net

Turbg. .

0.6 miles away Perform for 20 squats jumps

Send Mark a message Tips:

* Place feet shoulder width apart.

* Keep your spine neutral and core
tight.

Challenges * Don't let your knees roll inwards.

08 miles away

Events

Send Rachel a message

10th May 2021 1 mile away

When You Feel O
Like Giving Up
Remember
Why You Started!

Badges

A 6 & 9 B

Leaderboard

Facebook

Spotify
=1 TurbaFIT TurbaFIT

— Website £

Filters Twitter Leaderboard

Instagram
Exercise type & Rachel
HIT Strength Cardio Mobility
=
Body part Q 3 Richard
Legs Full Body

Difficulty

Beginner | | Advanced Injured Disabled

Type

Tu I'bi: Solo Partner
IT

kvl Turb
Location = ﬁ:lT
Workouts Q [ om Ouside

HIIT | Strength | Group | Balance | Mobility

Challenges

Favourites
10,000 steps a day

Complete 10,000 steps everyday
in May

urba ¢

Track progress
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WELCOME
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(s of spring Rowers and brighter days. to the important people.
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treat your mum on Mother's Day, check out our floral-iaspired

sunfiowers” that
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help you 10 6o ust tht - think of 1t as your personal Cheerisader.

Andt whie your confidence is boosted. why nct try out & bright new Qerecyde

‘besuty trend, p9T? 1l be rocking biue eyoiner to workghis month, e
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The UK's First Community Based Fitness App
- Bringing Everyone -~ -
Together
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Traditional Marketing

As part of the marketing strategy for the TurbaFIT launch | put together a
range of traditional advertisements including a magazine advert in the free
supermarket magazines and a bus shelter poster. Both marketing avenues are
targeting the Gen-X and Baby Boomer demographics in their prime locations
to ensure they are engaging with the content while encouraging them to
download the app. Both adverts have a QR code that will take you straight
to the app store to download the app to ensure the app is easily accessible,
even for the older generations (who are now aware of QR codes due to the
pandemic).

Emma Ford
07979220560
ford.emma@talktalk.net
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14:45

< All Inboxes

< All Inboxes

\ Zara 12:50
To: Emma

Zara
To: Emma

Summer safari pieces you won’t
want to miss...

Summer safari pieces you won’t
want to miss..

Shop Now...

v |

Khaki Cargo Bo!led Cargo Belted Cargo
Trousers Shorts Jumpsuit
£2599 £25.99 £49.99

Qv

143,355 likes

As part of a trend
forecasting project | put
zara perormrt g rensova v e A R together the marketing
#zaranewin #zarawomen content for the safari

trend being sold at Zara.
This included creating a
DOWNLOAD OUR APP newsletter, social media
our new collection 1 : mock ups and a website
4 homepage.

Safari Mini Platform Ankle
Crossbody Bag Boot Hat
£29.99 £49.99

SAFARI
LR AVELLER

7N\ zarae

Emma Ford
07979220560
ford.emma@talktalk.net




Augmented Reality

Toinclude addedcontent
I to my own publication,
Tailor, | created a range
of augmented reality

aspects throughout the

magazine. One example

; is two styling videos

! | that go alongside the

| ~ A styling tips page. The AR

elements were created
Of course looking good starts with picking the right pieces but

on Zapper.

Emma Ford
07979220560
ford.emma@talktalk.net

ultimately it comes down to the way you choose to style them. Here

are a few tips to gel you started...

1. Keep it simple. 6. Always accessorize.

mimima O creale a chic and s«
2. Add a belt around the waist...

By simply adding a t

add a finishin
3. Try mixing textures...

f you want to look chic but also hate bor

dding knits, faux fur

ant to

runching up

vibe. It will also make your outf

cool while still keeping a struclured tailor

5. Roll your cuffs and trouser hems...

By r ] the end f sleeves or ¢

utht

accer

jale your arms

outfit and pull the who e
Tailor
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Photography & Styling

Here is a few of my styling & photography content made
Emma Ford for a range of purposes including social media, website
07979220560 design, print publications and digital media.

ford emmatalktalk.net A ———
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Press Release

ford.emma@talktalk.net

30th April 2021

tolly # x Superdrug

Superdrug is proud to announce its collaboration with TikTok
star Holly H, with the launch of the Spotlight collection.

Launching in June 2021, the Spotlight collection consists of 6 makeup products for the eyes and

cheeks. This summer collection will be sold exclusive in Superdrug stores across the UK until

September 2021. With the theme of pop, party & disco, this collection has everything you need
to get the party started this summer.

Head of Marketing Gemma Mason comments:

“This collection is so fun and colourful and a great way to bring young Superdrug shoppers
together for the summer. After the UK lockdown everyone wants to just go out and have fun and
this collection definitely does that.”

TikTok Star Holly H comments:
“I'm so excited for the launch of the Spotlight collection. Every item fits so well with my love of
pop music and will definitely get you ready for the summer we are all waiting for.”

About Superdrug

Superdrug is one of the largest leading health and beauty retailers in the UK, with over 830

stores across the United Kingdom and the Republic of Ireland. Our purpose is to be the best for

everyday and accessible beauty. We are totally committed to bringing innovation and the latest
styles and trends to the high street at fantastic prices.

About Holly

Holly H is a 24 year old British TikTok influencer who began her social media rise to fame at the

age of 18 where she built a strong following on Vine before later moving over to TikTok. With

16.5 million TikTok followers and 1.4 million Instagram followers she is inspiring many online.

Holly’s content includes lip sync videos and TikTok dances, and she has created her own iconic

makeup look online which includes: bold eyeliner, big lashes and fun hairstyles; all inspiring the
Holly H x Superdrug collaboration.

www.superdrug.com @Superdrug #InTheSpotlight

Bus Shelter Poster

OUT NOW?

EXCLUSIVE TO SUPERDRUG STORES

As part of a collaboration pitch | was part of a small group that put together a
collection with Superdrug and TikTok star Holly H. The collection is aimed at young
Gen-Z's that have a love for TikTok and social media. As part of the promotion | put
together a press release and a bus shelter poster to advertise the collection.



