
Emma Ford
07979220560

ford.emma@talktalk.net

KILOZ is a female only weight training publication 
designed to inspire and educate young women and 
help remove the stigma behind female weight training. 
KILOZ is all about showing real women, real bodies and 
bringing like-minded individuals together. I put KILOZ 
together to inspire and educate women while helping 
to empower them in gym environments and bring a 
group of like-minded females together.  



Carbon is a printed publication FOR young creatives BY young creatives
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Here is a range of my print media copy for Carbon magazine which includes a range of 
feature writing and art direction.



As part of the CarbonLIVE event team we 
created a 6 day virtual festival, Carbon’s 
Feel Good Festival, consisting of all things 
wellness. I was apart of the marketing team 
where I put together a Spotify playlist and 
a series of digital articles for the Carbon 
website to help generate attraction and a 
buzz around the event.  
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Digital Marketing



Carbon’s Feel Good Festival - Instagram Analytics
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As part of the Carbon Feel Good Festival we generated a 
vast amount of traction to our Instagram account which can 
be seen in the analytics below.
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Influencer Marketing

I worked on a live brief for the Goat Agency where I 
was tasked to create an influencer marketing strategy 

for F&F. The brief outlined the need to increase footfall 
into stores during the first lockdown in 2020. The 

project included creating a campaign strategy, selecting 
sample influencers, sample messaging and generating 

deliverables for the brand marketing budget.
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I was tasked to put together a relaunch strategy 
for GAP to increase its footfall into stores and 
create a buzz around the brand again after its 

lack of sales in previous years. This included the 
creation of a blogger capsule collection, social 

media strategy, sample messaging, launch 
event and press release.

Blogger 
Collection
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TurbaFIT was developed as part of 
my FMP. It is the UK’s first community 
based fitness app for the Gen-X 
and Baby Boomer demographics. 
TurbaFIT was designed to help 
fight loneliness and isolation after 
the Coronavirus pandemic and 
bring everyone together after they 
have spent too much time apart. 
TurbaFIT is more than just a fitness 
app, it allows its users to build new 
friendships, attend events with other 
members, unlock rewards for being 
active and participate in challenges. 
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Traditional Marketing
As part of the marketing strategy for the TurbaFIT launch I put together a 
range of traditional advertisements including a magazine advert in the free 
supermarket magazines and a bus shelter poster. Both marketing avenues are 
targeting the Gen-X and Baby Boomer demographics in their prime locations 
to ensure they are engaging with the content while encouraging them to 
download the app. Both adverts have a QR code that will take you straight 
to the app store to download the app to ensure the app is easily accessible, 
even for the older generations (who are now aware of QR codes due to the 
pandemic). 
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As part of a trend 
forecasting project I put 
together the marketing 
content for the safari 
trend being sold at Zara. 
This included creating a 
newsletter, social media 
mock ups and a website 
homepage.
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To include added content 
to my own  publication, 
Tailor, I created a range 
of augmented reality 
aspects throughout the 
magazine. One example 
is two styling videos 
that go alongside the 
styling tips page. The AR 
elements were created 
on Zapper.
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Here is a few of my styling & photography content made 
for a range of purposes including social media,  website 
design, print publications and digital media.
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As part of a collaboration pitch I was part of a small group that put together a 
collection with Superdrug and TikTok star Holly H. The collection is aimed at young 
Gen-Z’s that have a love for TikTok and social media. As part of the promotion I put 
together a press release and a bus shelter poster to advertise the collection.Em
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